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Summary of This Report
This report contains distribution data for the survey fielded by the Advisory Board for our members. 

About the Survey
The survey was conducted from February 7 to April 21, 2020.  It had 45 questions total, mostly about a notable performance attended by the 
respondent.  The primary intent of the survey was to identify audience members’ motivations to attend arts performances as well as the drivers behind 
loyalty in the arts.  There were 4600 responses in total about a variety of genres – chorus, dance, opera, orchestra/chamber music, and theater.

About the Results
The survey was deployed to 9 ABA member organizations and was sent directly from each organization to its distribution list. Each recipient received a 
customized link to allow ABA to identify the survey-taker.  Through a partnership with HaystaqDNA, the list of survey takers was then matched to a 
consumer database owned by L2, enabling ABA to import additional demographic information.  As part of this initiative, the 9 participating members 
will also get access to a Web-based tool to explore a broader set of demographic and purchase history information for its full audience list.

About the Report
We have divided this report into 6 sections, each representing a thematic set of survey questions.  It is accompanied by an excel report with 
information that can be sorted, as well as full text for the write-in responses.

Each section begins on the following pages:
1. Overall Loyalty Statistics (p3)
2. Performance Questions (p12)
3. Organizational Questions (p29)
4. Motivation Questions (p37)
5. Preference Questions (p42)
6. Background + Demographics Questions (p47) 

If you have any questions about this report, please contact the Advisory Board for the Arts at memberservices@advisoryarts.com.
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Overall Loyalty Statistics
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The Eight Motivational Segments in the Arts
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The Eight Motivational Segments in the Arts

Social Samplers

Motivation: Try something new  (not 
pursue a passion)

Values: Independence, patience, learning

12% of Audiences

Civic Stewards

Motivation: Create vibrant community.  
Fulfill duty toward the arts

Values: Being liked, making a difference, 
involvement in community, family

11% of Audiences

Quality Seekers

Motivations: see art at the highest 
quality (not to show others or create a 

shared memory)

Values: Excellence, balance

19% of audiences

Conversational Challengers

Motivations: conversations, challenge 
preconceptions (not art at the highest 

quality)

Values: Compassion, friendship, 
competence, ethics

14% of audiences

Mastery Builders

Motivation: gain expertise

Values: Personal growth

13% of audiences

Arts Passionates

Motivation: Pursue a passion (not a 
special occasion or shared memory)

Values: Compassion, enthusiasm, 
creativity

14% of audiences

Willing Companions

Motivation: Support friends and family

Values: Excellence

9% of audiences

Culture Surfers

Motivation: See Popular, Famous 
Works

Values: Humor, enthusiasm

9% of Audiences

Amiable Followers Community Appreciators Arts LoversPersonal Developers
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Overall Motivational Segment Distribution

18.8%

14.1% 13.7%
12.8%

11.8%
10.9%

9.1% 8.8%

0.0%

2.0%

4.0%

6.0%

8.0%

10.0%

12.0%

14.0%

16.0%

18.0%

20.0%

Quality Seekers Conversational
Challengers

Arts Passionates Mastery Builders Social Samplers Civic Stewards Willing Companions Culture Surfers

Motivation Profiles
(N=4600)
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Q1*: Which of the following types of performances did you attend in the past year? 

*ABA asked about non-arts performances in addition to the classical arts. When individuals indicated that they had not been to an arts performance in the past year, the survey 
ended. For those who did participate, they were asked to take the rest of the survey about a performance in the genre of the patron’s arts organization.

83.5%

76.7%

63.1%

41.3%

34.7% 33.7%

24.7% 22.7%
17.2%

13.6%

5.7% 4.7%

0.0%

10.0%

20.0%

30.0%

40.0%

50.0%

60.0%

70.0%

80.0%

90.0%

Theater (musical
or nonmusical)

Movies Orchestra,
symphony, or

chamber music

Rock, folk, or
pop concert

Dance Opera Jazz Chorus Classical music
festival

Popular music
festival

Magic or
puppetry show

Circus

Types of Genres Attended in the Past Year
(N=4600)
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Q2*: Now we’d like you to answer the remaining questions about a single performance in the past year that you deliberated 
most about attending. Please write the name and venue of the performance you attended and be as specific as possible. 

*See the full responses in ‘Write-in Qs’ in the Excel report.
**Questions 3-33 refer directly to the performance the survey participant wrote down in Q2 

57.4%

24.8%

8.0%
4.9% 4.0%

0.9%
0.0%

10.0%

20.0%

30.0%

40.0%

50.0%

60.0%

70.0%

Theater Orchestra, symphony, or
chamber music

Opera Classical music festival Dance Chorus

Genre of Q2 Write-In Notable Performance
(N=4600)
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Q3*: Including this one, how many [genre from Q2] performances have you been to in the past year?

*See the full responses in ‘Write-in Qs’ in the Excel report. 

9.7%

23.3%
25.3%

18.2%

23.6%

0.0%

5.0%

10.0%

15.0%

20.0%

25.0%

30.0%

1 2 to 3 4 to 6 7 to 10 More than 10

# of Attended Performances OF Q2's GENRE in Past Year
(N=4600)
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Q10: How likely or unlikely are you to purchase tickets to another performance (a) by these performers (symphony, soloists, starring actors, 
etc.); (b) by this composer/writer/choreographer; (c) of this genre (orchestra, opera, musical theater, theater, ballet, chorus etc.); and (d) at 
this venue? 

0.6% 0.7% 3.5% 5.3%2.0% 2.1%
1.6%

2.4%
0.8% 1.8%

2.2%
3.3%

1.8%
3.8%

11.0%
12.6%

8.9%
12.4%

18.6%

21.6%

85.8%
79.2%

63.1%
54.9%

0%

10%

20%

30%

40%

50%

60%

70%

80%

90%

100%

Genre (orchestra, opera, musical
theater, theater, ballet, chorus, etc.)

Venue Performers (symphony, soloists, starr ing
actors, etc.)

Composer, writer, choreographer

Likelihood to Repurchase Tickets of the Same Following Elements
(N=4600)

Extremely Likely

Somewhat Likely

Neither Likely or Unlikely

Somewhat Unlikely

Extremely Unlikely

N/A
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Q11: How likely or unlikely are you to recommend a similar performance to friends or colleagues?

1.7% 1.1% 1.2% 1.0%
3.2% 3.2%

6.5%

13.9% 13.8%

54.5%

0.0%

10.0%

20.0%

30.0%

40.0%

50.0%

60.0%

1 not at all likely 2 3 4 5 6 7 8 9 10 extremely likely

Likelihood to Recommend a Similar Performance
(N=4600)
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Q21*: How far in advance did you decide to go to this performance?

*See other write-in responses in the Excel report. 

22.3%

33.2%

30.7%

9.5%

1.9% 2.4%

0.0%

5.0%

10.0%

15.0%

20.0%

25.0%

30.0%

35.0%

More than six months in
advance

Several months before the
performance

Several weeks before the
performance

Less than a week before the
performance

The day of the performance Other

Decision Time to Go to the Performance
(N=4600)



12 |  ADVISORY BOARD FOR THE ARTS Private & Confidential

Performance Questions
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Q4*: How did you become aware of the performance? 

*See other write-in responses in the Excel report. 

36.2%

32.8%

26.8% 26.0% 25.8%

14.3%
12.6%

8.6%

3.5% 2.6%

0.0%

5.0%

10.0%

15.0%

20.0%

25.0%

30.0%

35.0%

40.0%

Subscription/ other
package

Email Direct mailing Read in a
newspaper/ other

media

Word of mouth,
friends/ family

Looked it  up to find
it

Social media Other Posters Work or other
affinity group

outing

Methods of Awareness of the Performance
(N=4600)
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Q9: How would you rate each of the following elements of the performance or experience: (a) quality of performers, (b) 
composition or play, (c) the set/staging, (d) your seats, (e) the venue and amenities, (f) the value you received for money spent, and 
(g) the service quality offered by staff? 

0.5% 1.4% 1.6% 1.8%
6.2%

0.5% 3.9%0.1% 0.6% 0.2% 0.2%
0.1%

0.2%
0.3%

0.8% 2.1% 0.9% 1.9%
0.5%

1.2%
1.8%

2.0%
3.4% 5.8% 6.5%

8.8%

6.6%

11.8%14.4%

18.1%

27.6%
29.3%

32.3%
40.0%

38.4%

82.2%
74.3%

64.0% 60.2%
52.2% 51.4%

43.8%

0.0%

10.0%

20.0%

30.0%

40.0%

50.0%

60.0%

70.0%

80.0%

90.0%

100.0%

The quality of the performers The composition or play
(musical, symphony, opera,

choreography, script)

The set/staging The value you received for
money spent

Service  quality offered by staff
(e.g. will call, concessions,

ushers)

Your seats The venue and amenities  (e.g.
restrooms, lounges,

drinks/snacks,  restaurants on-
site)

Ratings of Performance Elements
(N=4600)

Excellent

Good

Neither good nor bad

Bad

Terrible

No Answer



15 |  ADVISORY BOARD FOR THE ARTS Private & Confidential

Q15: Did you purchase and pay for tickets for the performance? 

86.2%

8.4% 5.4%

0.0%

10.0%

20.0%

30.0%

40.0%

50.0%

60.0%

70.0%

80.0%

90.0%

100.0%

Yes No, someone else paid for the t ickets No, it was free

Ticket Purchasing Method
(N=4600)
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Q16: Did you pay for others (spouse, family, friends, etc.) to attend?
à Related to Q15, excludes those who didn’t pay

53.1%

31.0%

14.1%

1.8%

0.0%

10.0%

20.0%

30.0%

40.0%

50.0%

60.0%

Yes I paid for others and was not
reimbursed

No I did not pay for others Yes I paid for others and I was
reimbursed

Other/prefer not to say

Did You Pay for Others?
(N=3966)
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Q17: How confident did you feel about the purchase? 
à Related to Q15, excludes those who didn’t pay

0.1% 0.1% 0.2% 0.5% 1.7% 2.3%
4.5%

11.7%
14.5%

64.5%

0.0%

10.0%

20.0%

30.0%

40.0%

50.0%

60.0%

70.0%

1 not at all
confident

2 3 4 5 6 7 8 9 10 extremely
confident

Ticket Purchase Confidence
(N=2664)
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Q18: On average, how much did each ticket cost, including fees? (For subscription-holders, please estimate the 
cost of this one performance based on the total subscription cost and number of performances)

à Related to Q15, excludes those who didn’t pay

6.4%

35.6%

40.8%

13.8%

3.4%

0.0%

5.0%

10.0%

15.0%

20.0%

25.0%

30.0%

35.0%

40.0%

45.0%

Less than $25 $25-$50 $51-$100 $101-$200 More than $200

Average Ticket Cost
(N=3951)
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Q19: What did you think about the ticket price?
à Related to Q15, excludes those who didn’t pay

2.4%

13.2%

77.0%

5.6%
1.9%

0.0%

10.0%

20.0%

30.0%

40.0%

50.0%

60.0%

70.0%

80.0%

90.0%

The price was much higher than I
expected

The price was somewhat higher
than I expected

The price was about  what I
expected

The price was somewhat lower
than I expected

The price was much lower than I
expected

Ticket Price Reality v. Expectation
(N=3956)
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Q20: What level or tier of seats did you purchase? 
à Related to Q15, excludes those who didn’t pay

7.9%

3.0% 3.2% 2.8%

28.6%

5.6%

11.0%
12.6%

7.0%

18.2%

0.0%

5.0%

10.0%

15.0%

20.0%

25.0%

30.0%

35.0%

1 The least
expensive seats

available

2 3 4 5 A mid-range
price option

6 7 8 9 10 The highest
priced/quality
seats available

Seat Level/Tier
(N=3947)



21 |  ADVISORY BOARD FOR THE ARTS Private & Confidential

Q22: How many people did you go with? 

13.2%

56.2%

27.1%

2.3% 1.2%
0.0%

10.0%

20.0%

30.0%

40.0%

50.0%

60.0%

By myself One other 2 to 5 others 6 to 10 others More than 10 others

Number of Companions
(N=4600)
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Q23*: With whom did you attend? 

*See other write-in responses in the Excel report. 

à Related to Q22, excludes those that went solo

60.7%

25.8%

14.1% 14.0%
9.6%

3.4% 2.6% 0.8%
0.0%

10.0%

20.0%

30.0%

40.0%

50.0%

60.0%

70.0%

Spouse/ significant
other

Close friend(s) Friend(s) My child(ren) Parent(s)/ extended
family

Other Acquaintace(s)/
work colleague(s)

Date

Companion Type
(N=3992)
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Q24: Have you gone to another, different performance with any of the same people in the past year? 

à Related to Q22

86.1%

13.9%

0.0%

10.0%

20.0%

30.0%

40.0%

50.0%

60.0%

70.0%

80.0%

90.0%

100.0%

Yes No

Gone to Different Performance w/ Same Companions?
(N=4600)
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Q26*: If you hadn’t gone to this performance, what would you have done during this time?  

*See other write-in responses in the Excel report. 

73.0%

14.4% 13.6%
8.8%

3.3%

0.0%

10.0%

20.0%

30.0%

40.0%

50.0%

60.0%

70.0%

80.0%

Nothing different from my usual
routine

Gone out socially , but not to a
performing arts event

Gone to a different performance in
the same genre (ballet, symphony,

chorus, opera, theater)

Gone to a performance in a
different genre

Other

Performance Substitutes
(N=4600)
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Q27*: Did you participate in any of the following social activities before or after you attended the performance? 

*See other write-in responses in the Excel report. 

69.6%

24.6%
20.8%

5.1% 3.3% 1.6%
0.0%

10.0%

20.0%

30.0%

40.0%

50.0%

60.0%

70.0%

80.0%

Had a meal/drink None of these Met with friends/ family
members/ colleagues who

don't live with me

I attended a non-rehearsal
workshop/event  sponsored

by the venue

I attended a cocktail party/
other celebratory event
sponsored by the venue

Other

Social Activities Surrounding Performance
(N=4600)



26 |  ADVISORY BOARD FOR THE ARTS Private & Confidential

Q28: To what extent did each of the following educational activities improve or detract from your enjoyment of the event: (a) talking to your 
friends/companions about the performance; (b) educating yourself about the performance through reading or the Internet; (c) listening to or watching 
a recording of the performance/composition; and (d) attending a rehearsal or related performance? 

N=4586, 4585, 4577, 4575

24.0%
31.9%

64.1%

77.8%

0.2%

0.1%

0.1%

0.1%

0.4%

0.3%

0.5%

0.2%

9.9%

15.2%

8.4%

5.9%

31.4%

26.7%

12.9%

5.7%
34.1%

25.7%

14.1%
10.3%

0%

10%

20%

30%

40%

50%

60%

70%

80%

90%

100%

Educating myself about the performance
through reading/ the internet (performers,

composer, choreographer, history, etc.)

Talking to my friends/companions about the
performance to

Listening to or watching a recording of the
perfomance/ composition

Attending a rehearsal or related performance

Effect of Educational Activities on Performance Enjoyment

Made the experience much better

Made the experience a little better

Neither improved or detracted from the experience

Made the experience a little worse

Made the experience much worse

Not applicable
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Q29: To what extent, if at all, did any of the following obstacles reduce your enjoyment of the event: (a) high cost; (b) inconvenient travel; (c) finding 
companions (e.g. finding or meeting up with suitable companions); (d) limited time (e.g. work or other schedule tight); (e) performance problems (e.g.
changes to performers, performance quality, or seats); and (f) venue challenges (e.g. location or amenities not appropriate)?  

63.0%
68.9%

80.4% 80.1%
88.5% 85.8%

1.5%

0.7%

0.5% 0.8%

0.4%
1.2%

5.5%
4.4%

2.4% 3.0%

1.4% 2.5%

9.7%
7.6%

5.0% 5.5%
2.2% 3.7%20.4% 18.5%

11.7% 10.6% 7.5% 6.7%

0.0%

10.0%

20.0%

30.0%

40.0%

50.0%

60.0%

70.0%

80.0%

90.0%

100.0%

High cost (e.g. tickets, parking,
etc.)

Inconvenient travel (e.g . venue
distance or inconvneience)

Limited time (e.g.work or other
schedule t ight)

Venue challenges (e.g.  location or
amenities not appropriate)

Finding companions (e.g. finding
or meet ing up with suitable

companions)

Performance problems (e.g.
changes to performers,

performance quality,  seats)

Effect of Obstacles on Performance Enjoyment
(N=4600)

Did not reduce my enjoyment much

Reduced my enjoyment a litt le

Somewhat reduced my enjoyment

Significantly reduced my enjoyment

N/A I did not experience this obstacle
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Q30: Were any of the following true about this performance? 

56.7%

22.9%

12.0% 11.9%

5.8% 4.5%

0.0%

10.0%

20.0%

30.0%

40.0%

50.0%

60.0%

None of these The performance featured an
artist/director/choreographer/set
designer whom I know a lot about

I knew someone connected to the
performance (e.g. actor,  director,

stage hand)

I traveled for more than 90 minutes
specifically to attend the

performance

I went with friends/family vis iting
from out of town

I was out of town for  other reasons
and attended the performance while

there

Miscellaneous Performance Factors
(N=4600)
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Organizational Questions
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Q32: Indicate how strongly you disagree or agree with the statement: I felt welcome at the performance. 

2.8%
0.2%

11.0%

32.3%

53.7%

0.0%

10.0%

20.0%

30.0%

40.0%

50.0%

60.0%

Strongly disagree Disagree Neither agree nor disagree Agree Strongly agree

Feeling Welcome at the Performance
(N=4600)
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Q36: Have you subscribed to an arts organization ticket series in the past ten years? 

76.3%

23.7%

0.0%

10.0%

20.0%

30.0%

40.0%

50.0%

60.0%

70.0%

80.0%

90.0%

Yes No

Subscriber to an Arts Organization in the Past 10 Years
(N=4600)
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Q37*: What types of subscriptions have you had? 

*See other write-in responses in the Excel report. 

à Related to Q36, excludes non-subscribers

73.0%

41.7%

25.1%

15.3%
11.7% 9.4% 8.0%

5.6%

0.0%

10.0%

20.0%

30.0%

40.0%

50.0%

60.0%

70.0%

80.0%

Theater Symphony Opera Ballet Music Festival Other Mixed Chorus

Subscription Types
(N=3511)
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Q38: Are you a current subscriber to any of these subscriptions? 
à Related to Q36, excludes non-subscribers

76.1%

23.9%

0.0%

10.0%

20.0%

30.0%

40.0%

50.0%

60.0%

70.0%

80.0%

Yes No

Current Subsciber to Any of the Above Genres
(N=3511)
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Q39: Have you donated money to a symphony, opera, theater, ballet/dance, chorus or music festival in the past year? 
Do not count your ticket purchase, even if it included a donation, or in-kind volunteer activities.

57.0%

43.0%

0.0%

10.0%

20.0%

30.0%

40.0%

50.0%

60.0%

Yes No

Donor of an Arts Organization in the Past Year
(N=239)
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Q40*: To what types of organizations have you donated? 

*See other write-in responses in the Excel report. 

à Related to Q39, excludes non-donors

69.1%

38.9% 38.3%

26.8%
22.1%

18.8%
14.1%

9.4%

0.0%

10.0%

20.0%

30.0%

40.0%

50.0%

60.0%

70.0%

80.0%

Opera Symphony Theater Chorus Other Ballet Mixed Music Festival

Donation Types
(N=2624)
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Q41: Roughly how much have you donated to the arts in the past year?
à Related to Q39, excludes non-donors

6.6%

22.0%

14.9%

31.7%

13.0%
11.7%

0.0%

5.0%

10.0%

15.0%

20.0%

25.0%

30.0%

35.0%

More than $10,000 $1,001 - $10,000 $501 - $1,000 $101 - $500 Less than $100 Prefer not to say

Donation Amount
(N=2624)
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Motivation Questions
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Q5*: Prior to attending the performance, which did you find most appealing? 

*See other write-in responses in the Excel report. 

45.2%

20.0%
17.5%

7.0%
5.2% 5.1%

0.0%

5.0%

10.0%

15.0%

20.0%

25.0%

30.0%

35.0%

40.0%

45.0%

50.0%

Composition/piece/play Venue/Location Performer(s) Other Availability of
companion(s)

Date of the  performance

Most Appealing Factor Prior to Attending
(N=4600)
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Q6: To what extent did the following elements motivate your decision to attend this particular performance? 
(Choose up to 5) 

54.6%

32.9%
28.5%

26.1% 26.1%
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Q7: Please place your top motivations to attend in rank order, starting with the most important.

à Related to Q6

Motivation Ranked #1 Ranked #2-#5 N=
See performance executed at the highest quality level 56.7% 43.3% 2475
Have an entertaining escape from the day-to-day 23.9% 76.1% 1462
Connect with something I'm passionate about 34.3% 65.7% 1287
Treat myself to a special occasion or luxury 19.5% 80.5% 1168
Connect with family and friends in an enriching environment 29.7% 70.3% 1169
Create a shared memory or continue a tradition 28.2% 71.8% 952
Be a part of something culturally significant 8.8% 91.2% 917
Experience something new and different 27.8% 72.2% 926
Participate in thought-provoking conversations with others about the performance 18.1% 81.9% 800
Keep my community culturally vibrant 12.1% 87.9% 701
Take part in a meaningful shared experience with a crowd 9.2% 90.8% 655
Have a transformative/ insightful/ meaningful experience 20.3% 79.7% 650
Add to my expertise in an arts form 10.3% 89.7% 439
Be a supportive friend, colleague, or family member 40.2% 59.8% 443
See what everyone's talking about/ experience something popular or someone famous 26.4% 73.6% 440
See work on the frontier of my favorite arts genre 20.6% 79.4% 413
Connect with an art form I cherished when I was younger 14.2% 85.8% 416
Challenge my preconceptions/ Confront uncomfortable truths through art 21.7% 78.3% 396
Fulfill a sense of duty toward the arts 12.8% 87.2% 328
Introduce or teach others about an art from I enjoy 25.3% 74.7% 292
Become educated about the arts/ this art form 9.6% 90.4% 282
Get out of a rut/ force myself to take time away from work 16.5% 83.5% 231
Get to know a place better/ Connect with a place or venue 14.0% 86.0% 150
Support a cause in tandem with other community leaders 11.5% 88.5% 104
Celebrate my cultural heritage 18.2% 81.8% 99
Move to the next level of adulthood/ societal engagement 0.0% 100.0% 25
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Q8: (In Q7, respondents placed their top motivations in rank order, starting with the most important). To what extent 
did this performance deliver or fail to deliver on your top motivation, versus your expectations?   

2.5%
1.0% 1.8% 2.3%

13.2%

5.3%

9.7%

19.0%

16.5%

28.5%

0.0%

5.0%

10.0%

15.0%

20.0%

25.0%

30.0%

1 Well below my
expectations

2 3 4 5 At the level of
my expectation

6 7 8 9 10 Well above my
expectations

Rank #1 Motivation Reality v. Expectation
(N=4600)
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Preference Questions
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Q12: How much do you agree or disagree with the following statements? 

1.5% 1.7% 1.8%
8.4% 7.3%
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26.1% 27.4%

42.2%

42.9% 43.4%
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21.0% 20.2%
11.3%
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90%

100%

I enjoy experiences where I can learn about or see
how the art gets made (rehearsals, lectures, etc.)

I like  performances that push boundaries I prefer performances of familiar works (featuring
known composers or choreography)

Agreement w/ Miscellaneous Statements
(N=4600)

Strongly agree

Agree

Neither agree nor disagree

Disagree

Strongly disagree
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Q25: Setting aside who actually went with you, who would have been the 'ideal' companion(s) for this performance? 

N=3642, 4011, 2790, 1918, 2219, 2134, 1705
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Q31: Have you attended non-performance events with the organization that sponsored your performance, in the past year?
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None of these Educational event (e.g.
lecture  or discussion group)

Social event (e.g . gala, mixer) Community event (e.g. free
sessions, open house)

Preparatory event (e.g.
rehearsal, masterclass)

Volunteer event (e.g. acting
as docent, tour guide, other

volunteer)

Exercise class (e.g. yoga,
bootcamp)

Attendance of Non-Performance Events w/ the Arts Organization
(N=4600)
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Q34: How important or unimportant is it to you that you do each of the following activities regularly?
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events (e.g. volunteering

for a campaign,
participating in protests,

rallies)
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corporate board
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such as a galas

Importance of Other Related Activities
(N=4600)

Very important to me

Somewhat important to me

Neither important nor unimportant

Somewhat unimportant  to me

Very unimportant to me

N/A - I do not generally do this
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Background + Demographic Questions
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Q13: How true or false are the following statements about your arts exposure? 

*The original question was worded, "I am new to arts experiences." We switched the scale in order to match the other questions
N=4574, 4586, 4593, 4581
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I am not new to arts  experiences I performed or took lessons in theater,
orchestra, singing, or ballet as a child

I am very knowledgeable about the arts I frequently attended arts performances
as a child

Arts Exposure

Completely true about me

Somewhat true about me

Not true about me at all
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Q14: How well can you read music? 
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9.55% 9.44%

5.92%
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8.16%
9.05%

4.46%
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10.00%

15.00%

20.00%

25.00%

1 not at all 2 3 4 5 6 7 8 9 10 fluently

Music Literacy
(N=4600)
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Q35: Please select up to 10 of the following values/behaviors that most reflect who you are, not who you desire to become. 

*N=4589 for job security, and N=4587 for leadership-wisdom, alphabetically

42.4%

36.8%
35.6%

34.4%33.9%33.8%33.4%
32.5%

31.7%

29.8%
28.3%

27.0%

25.3%

22.4%
21.0%

19.9% 19.4% 18.8% 18.5% 18.1% 17.9% 17.9% 17.6% 17.5%
16.7% 16.1% 16.1% 15.8%

14.3% 14.1% 14.0% 13.8% 13.4% 12.9% 12.9%
11.7%

11.0%
10.3% 10.0%

9.0% 8.8% 8.3%
7.3%

6.3%
5.5% 4.9% 4.8% 4.8% 4.3% 4.1% 3.8% 3.6% 3.5% 3.4% 3.3% 2.9% 2.8% 2.5% 2.5% 2.4% 2.3%

1.6% 1.5% 1.4%
0.3% 0.3%

0.0%

5.0%

10.0%

15.0%

20.0%

25.0%

30.0%

35.0%

40.0%

45.0%

Fa
m

ily
En

th
us

ias
m

/ P
os

iti
ve

 at
tit

ud
e

W
ell

-b
ein

g
Ca

rin
g

Fr
ien

ds
hi

p
Co

nt
in

uo
us

 le
ar

nin
g

H
um

or
/ F

un
Co

m
pa

ssi
on

Et
hi

cs
M

ak
ing

 a 
dif

fe
re

nc
e

In
te

gr
ity

Cr
ea

tiv
ity

Ac
co

un
ta

bil
ity

En
vir

on
m

en
tal

 aw
are

ne
ss

Re
lia

bil
ity

Co
m

pe
te

nc
e

Fi
na

nc
ial

 st
ab

lit
y

Ba
lan

ce
 (h

om
e/

wo
rk

)
Fa

irn
es

s
Pe

rs
on

al 
gr

ow
th

Co
m

mu
nit

y i
nv

ol
ve

me
nt

Re
sp

ec
t

Lis
te

nin
g

H
ea

lth
Ad

ap
ta

bi
lity

In
de

pe
nd

en
ce

Co
m

mi
tm

en
t

Tr
us

t
Ac

hie
ve

m
en

t
O

pe
nn

es
s

W
isd

om
Co

ac
hi

ng
/ M

en
to

rin
g

Ef
fic

ien
cy

G
en

er
os

ity
Pa

tie
nc

e
Pe

rs
ev

er
an

ce
Pe

rs
on

al 
fu

lfi
llm

en
t

Le
ad

er
sh

ip
Ex

ce
lle

nc
e

Fu
tu

re
 ge

ne
ra

tio
ns

Be
ing

 lik
ed

Se
lf-

di
sc

ipl
ine

Te
am

wo
rk

H
um

ilit
y

Co
ur

ag
e

En
tre

pr
en

eu
ria

l
Fo

rg
ive

ne
ss

Am
bit

ion
Pr

of
es

sio
na

l g
ro

wt
h

Vi
sio

n
Ea

se
 w

ith
 u

nc
er

ta
int

y
Sa

fe
ty

D
ial

og
ue

Cl
ar

ity
Be

ing
 th

e b
es

t
Ri

sk
-t

ak
ing

Jo
b s

ec
ur

ity
Co

nt
ro

l
Ca

ut
ion

In
iti

at
ive

Co
nf

lic
t r

es
olu

tio
n

Pe
rs

on
al 

im
ag

e
Re

co
gn

iti
on

W
ea

lth
Re

wa
rd

Po
we

r

Values that Most Reflect Your Patrons
(N=4600*)



51 |  ADVISORY BOARD FOR THE ARTS Private & Confidential

Q42*: What is your ethnicity? 

*See other write-in responses in the Excel report. 
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other Pacific
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Alaska Nat ive

Ethnicity of Survey Takers
(N=3186)
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Q43: What is your gender? 
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Gender of Survey Takers
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Q44: What is your birth year?
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Generation Segments of Survey Takers
(N=173)



54 |  ADVISORY BOARD FOR THE ARTS Private & Confidential

Q45*: What is the highest level of formal education you have completed? 

*See other write-in responses in the Excel report. 
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