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The Eight Motivational Segments in the Arts - Cuts by Attended Genre

Arts Lovers™: Looking for Something Else*:
Quality Seekers . Conversational Challengers . Social Samplers Willing Companions
. Arts Passionates . Mastery Builders . Civic Stewards . Culture Surfers
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In the overall distribution — combining all genres (N=4600) — 33% of audiences are ‘Arts Lovers’ and 66% are ‘Looking for Something Else’ from the performance.



