
Confidence In Full Capacity Crowds Growing

Extra Digital Efforts Will Continue

Arts Orgs Most Worried About Older 
Audiences Not Coming Back Confidence in Ability to Welcome Pre-Pandemic Capacity Crowds Indoors in 2021

Plans for Digital After Reopening
Primary Focus of Digital Content Once Back to In-Person

Type of Audience Org Most Worried Won’t Be As Likely to 
Patronize Org as Pre-Pandemic
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July 2021

2021 Collected Data on Arts 
Audiences and Communities 
from ABA Arts Executive Surveys

AUGUST 24, 2021

The Advisory Board for the Arts regularly surveys leaders at arts organizations — including  operas, ballets, symphonies, festivals, theaters, venues, schools, 
advocacy organizations, and museums — about issues relevant to the arts world. This infographic includes data from multiple online surveys conducted in 2021.

AUDIENCE: LIVE & DIGITAL
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DEI&A and Audience Growth Top Motives Local Ties and Mission Key Partnership Attributes
Key Motivators for Community Engagement Activities Important When Selecting Partners
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AUGUST 24, 2021

The Advisory Board for the Arts regularly surveys leaders at arts organizations — including  operas, ballets, symphonies, festivals, theaters, venues, schools, 
advocacy organizations, and museums — about issues relevant to the arts world. This infographic includes data from multiple online surveys conducted in 2021.

COMMUNITY AND DEI&A
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Community 
engagement

Ensuring our 
efforts are (are 

are perceived as) 
authentic

Establishing the 
right metrics to 
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accountable

Attracting, hiring, 
and retaining the 
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change
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needs/preferences 
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stakeholders
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implications of 
some changes
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to start
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and promote, pay 
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Representation among 
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objectives
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Opportunity 
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All Elements of DEI&A High Priority

Authenticity and Metrics Biggest DEI&A Challenges

Highest Priority DEI&A Elements

Most Difficult Challenges to DEI&A Progress
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