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DEVELOPMENT TEAM STATUS AND PRIORITIES

Love of the Art and Deep Pockets Most Critical Prospect Qualifiers

Communicating Impact and Understanding Issues Most Important for Donor Officers
Most Important Donor Officer Focus Areas to Increase Individual Giving

Best Indication that Individual is High-Potential Prospect for Big Donation

N=70

Half of Development Teams Still Short-Staffed
Anticipated Return to Pre-Pandemic Development Team Size
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THE IMPACT OF DONOR BENEFITS
Many Are Worried that Org Donors 

are Tapped Out
Concern That Donors May Reduce Giving in Coming Year

N=77

Arts Orgs Have Felt Some Pain From Lack of Benefits During Pandemic
Percentage of Typical Annual Donors Who Stopped or Reduced Giving Due to Lack of Benefits

Most Arts Donors Say They’ll Increase 
or Hold Donations Steady

Donors’ Plans for Arts Donations Over Next 5 Years

   Extremely concerned
   Concerned
   Somewhat concerned    
   A little concerned
   Not at all concerned

21%43%

17%17%

3%

7%

50%

22%21%    Increase
   Stay the same
   Decrease    
   Don’t know

N=5,154 Arts Donors

N=71

  Did not make an annual gift because of the lack of benefits
  Reduced the amount of their annual gift because of the lack of benefits

Arts Leaders Believe Benefits are More Important to Smaller Donors —  
Arts Donors Tell a Different Story
Perceived Importance of Benefits By Donor Level

N=71
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Those who donate 
$300–$3,000/year 

24%
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Those who donate 
>$3,000/year 

23% 20% 14%

38%

21%7% 32% 30% 10%

  Very Important      Important       Somewhat Important      Just a little bit important      Not at all important

Percent of Arts Donors at Each  
Level Who Said Benefits Were 

"Important" or "Very Important"

31%   Donate <$300/year
31%   Donate $300–$3,000/year

40%   Donate >$3,000/year

N=5,154 Art Donors 
(Donation levels are approximate based on 3 year average)
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Those who donate 
<$300/year 

DONOR MINDSET AND MOTIVATION
Perceptions of Philanthropic Motivations Increase With Donor Size

Perceived Mindset of Donors At Each Level

N=71

Love of the Arts Seen as Dominant Donation Motivation

Arts Orgs Believe Love of the Arts Drives Biggest Donations
Motivation for Giving That Leads to Highest Donations

N=67

Perceived distribution of Donors Across Motivations

   Completely Transactional        Mostly Transactional        Equally Transactional and Philanthropic
   Mostly Philanthropic        Completely Philanthropic

Those who donate 
>$3,000/year 

Those who donate 
$300–$3,000/year 

62% 20%14%4%

N=65

4%
Some Other 
Motivation

51%
Love of the Arts

Passion for the art form, love of 
the arts organization, support for 

cultural vibrancy

24%
Community

Support specific projects, 
support community activities, 

support friends and family

22%
Benefits

Access to benefits,  
tax write-off, access to  

other donors

   Love of the arts
   Community
   Benefits
   Some other motivation
   Don’t know
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1%51% 35%1% 11%

31% 28%8% 27% 6%


