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The Advisory Board for the Arts regularly surveys leaders at arts organizations — including  operas, ballets, symphonies, festivals, 
theaters, venues, schools, advocacy organizations, and museums — about issues relevant to the arts world. This online survey was 
fielded August 18–26, 2022. This is the fifty-sixth survey of the series and was designed to help arts leaders benchmark themselves  
on expectations for future fundraising trends, challenges up ahead, and patterns in how individual donors are moving up to larger gifts.

FUNDRAISING IN MOST RECENT FISCAL YEAR
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Annual Fund Campaign and Fundraising Events Gained Popularity
Top 2 Areas of Individual Giving That Increased the Most, in Most Recent FY
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Majority of Arts Orgs Anticipate 
More Fundraising Dollars 
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   Expect an increase in total 
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   Expect to maintain the 
same total fundraising 
this FY

   Expect a decrease in total 
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Organizations Received the Most Value 
from Individual Giving

Ranking of Highest to Lowest Values of Contributed Income 
Ranked 1–4, in Most Recent FY
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Projection for Total Fundraising the Current FY 
v. Most Recent FY

Arts Orgs Plan for Even More Sources 
of Individual Giving, some Corporate

Fundraising Source Expected to Increase the 
 Most This FY v. Most Recent FY
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For this section, we asked survey takers to answer a series of questions about an individual donor who has recently made a significant major gift that stands apart from their regular giving range.

Most Are Either Ahead or On Track 
of Their Fundraising Efforts
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   Ahead of where we were this 
time last year

   At the same place as where 
we were this time last year

   Behind where we were this 
time last year
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Status of Current Total Fundraising Total Compared to 
Same Time Last Year

Arts Orgs are Wary About Effects 
of Possible Recession
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Concern About Fundraising Over the Next 
6 Months Due to Recession
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Jump to Major Gift More Likely from Board Members and Frequent Patrons/Donors 
Relationship to Organization of Individual Donor Who Made the Recent Major Gift

0%

20%

40%

60%

Long term 
board member 
(over 5 years)

Frequent donor 
(more than 5 

gifts over time)

Recent mem-
ber/subscriber 

(under 5 years) 
15%

Annual donor 
(once or more 

annually)

46%

19% 16%
8%

Long term mem-
ber/subscriber 
(over 5 years)

Annual event 
attendee 

(once or more 
annually)

14%
22%27%

N=37

5% 5% 5%

Recent board 
member 

(Under 5 years)

Relation to a 
board member Relation to a 

staff member

A Quarter of Arts Orgs Got a Donor  
to Jump to a Major Gift in Under a Year
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Time, in Years, for Donor to Jump from  
Regular Giving to Higher Gift

   Under a year
   1–5 years
   6–10 years
   Over 10 years57%

26%9%
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Activity/Event that Prompted Donors
to Jump to Higher Gifts

The donor finally saw 
themselves reflected in 
programming choices.

Engagement 
with our 

organization 
— a studio 

visit to watch 
a rehearsal.

Combination of 
spouse passing 
away and belief 

in our need from 
COVID-19. 

Organization’s 
participation in 
DEI&A efforts.

Celebrating our 
organization’s 

20 years.
Created a new 
giving program 

targeted to 
specifically 

help our 
strategic plan 

initiatives. 

Encouragement from peers who are 
board members and longtime donors.

Donor’s business 
was improving 
so had more 
disposable 

income.
We finally asked for 
something specific. 

RECENT MAJOR GIFT HISTORY
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