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The Advisory Board for the Arts surveyed leaders at arts organizations — including  operas, symphonies, festivals, 
theaters, venues, and museums — about the impacts of coronavirus on their institutions. This online survey was 
fielded April 22–28, 2020. This is the fifth survey of a weekly series.  

APRIL 29, 2020

Slashing Spending
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PLANNING FOR REOPENING
One-Third Not Selling Any Tickets

Earliest Date Current Selling Tickets

Reopening Preparations Underway
Activities Done To Get Ready for Reopening
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Confidence High Despite 
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Additional Closures Biggest Worry
Concerns About Reopening

N=30 N=32

Reopening Gets Split Attention
Current Organizational Time Division
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